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Electronic Payment Service Providers Association (EFISZ) 

 

County-seat level urban research on the state of electronic payment during the COVID-

19 pandemic 

 

Nationwide representative opinion poll on the knowledge, preferences and needs of the 

Hungarian public in relation to electronic payment  

 

The Electronic Payment Providers’ Association (EFISZ), with contribution from its 

members, conducted a new, country-wide representative survey on the state of 

domestic electronic payment: on this occasion, the Association surveyed the 

knowledge, preferences and needs of the Hungarian public at the level of the county 

seats in relation to electronic payment in a changed situation caused by the coronavirus 

pandemic. 

The nationwide representative opinion polling was carried out at the county seats by polling 

1,000 persons aged 18 or over among the Hungarian population with a so-called CATI - 

telephone interviewing - method in the September-October period in 2020 (in the EFISZ survey 

in June 2019, representative sampling was conducted among the Hungarian population aged 

18 or over by polling 2,000 persons with a tablet-assisted method in person, while during the 

May-June 2020 EFISZ survey, due to the pandemic situation and a modification to the earlier 

sampling procedure, the polling was conducted among the Hungarian population aged 18 or 

over by interviewing 1,000 persons via telephone, and the autumn survey followed this same 

principle.) 

In the surveys, EFISZ was primarily interested in the awareness and needs of the Hungarian 

population regarding electronic payment, as well as the factors the public preferred during the 

emergency situation caused by the pandemic. 

As an important result of the public opinion poll it is worth noting that electronic payment 
methods have become more popular with the emergence of the pandemic situation. Further 
proliferation may be facilitated with safer, simpler systems. A fifth of the persons interviewed 
responded that receiving more information is also a prerequisite for more frequent use.  

Smartphone and Internet use in Hungarian households 
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Results of the poll indicate a rise in the number of Hungarians who own an infocommunication 

device – mainly a bank card (debit or credit card), a smartphone and a laptop – which is suitable 

for using non-cash payment solutions. 

A survey of Internet usage habits showed that in comparison with the EFISZ surveys of June 

2019 and May-June 2020, in the survey of September-October 2020 the proportion of people 

with a satellite or landline home Internet subscription increased from 68% to 78%, and then to 

87%. The ratio of respondents favoring mobile info- and telecommunication devices for Internet 

use – i.e. a mobile phone, laptop, notebook computer or tablet – also increased.  

75% of respondents stated that they use Internet every day for an average of 4 hours (the 

2019 survey showed 3 hours of average daily Internet use) primarily for the following purposes: 

communication (use of social media), reading the news, other (e.g. acquiring movies, music 

and information), banking and finance, purchases and orders, managing affairs in public 

administration and with service providers. 

98% of respondents own a private mobile phone (according to the survey in 2019, 89% of the 

respondents owned a private mobile phone, while the 2020 summer survey showed that 99% 

of the respondents owned a mobile phone), and 61% have a mobile Internet subscription. In 

respect of the activities performed with mobile phones, respondents mostly visit social 

networking sites, send and receive e-mails, use applications, while using banking services or 

making purchases via mobile phone less frequently.  

Which payment solutions does the Hungarian public know and use? 
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Based on the results of the surveys conducted in 2019 and in 2020, cash remains the most 

well-known and most frequently used payment instrument in everyday life. The 

proportion of respondents aware of various non-cash payment solutions, however, has 

increased. Regarding their use, the most popular out of these are bank card payments at 

POS terminals - contactless, wire-transfers, bank card payments online and at terminals 

- with a swipe. In 2020, too, the least known electronic payment solutions were prepaid cards 

and virtual wallets, although at least one in every four respondents living in the cities find such 

technologies familiar. The proportion of those aware of and using mobile parking and mobile 

payment has significantly increased. 

The following summary table was prepared based on the feedback received from the 

respondents on the use of individual payment solutions:  



 

1 / 1 

 

It was demonstrated in connection with electronic payment options/technologies that one 

fifth of the respondents are aware of and use QR code-based and biometric identification, while 

the majority are not aware of NFC technology. 

The respondents’ view of using electronic payment solutions at their place of residence 

shows that bank card payment at terminals - contactless (68%) is the most widespread, closely 

followed by bank card payment at terminals - swipe (61%), while only 17% and 13% of 

respondents selected virtual wallets and prepaid cards as a typical payment method. 

It is worth noting that in the case of electronic payment solutions common among families 

more than one third of respondents claimed that every family member used bank card 

payment at terminals either with contactless or swipe transactions, while the use of virtual 

wallets or prepaid card was not at all typical among families. 

Cash remains to be seen as the least costly payment method, while the most costly 

payment method among those who use it turned out to be wire transfer, after evaluating the 

opinions. Nevertheless, with regard to electronic payment methods, contactless or swipe 

transactions with bank cards at terminals are by far the highest, more than two thirds of 

the respondents prefer to use them, and the same can be said of 60% of those who use 

mobile parking or mobile payment. 

Characteristics of payment methods - summary table 
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When describing electronic, non-cash payment solutions, respondents considered 

mobile parking the fastest, most convenient and most modern, and regarded wire 

transfers the safest, which also offers the additional advantage of being simple and traceable. 

Swipe transactions with bank cards at terminals is also simple and requires the least cost on 

the basis of the responses provided, while simplicity was also mentioned when describing 

prepaid cards. 

There has been research into the reasons for neglecting electronic payments: 53% of those 

not using electronic payment solutions use cash for payment out of habit. Also, there is still 

a lot of fear about the security of these payment methods as nearly one third of the respondents 

do not regard them secure. It is also worth noting the number of those who are afraid of their 

data being stolen (14%), high costs (11%), or complicated use (11%). Lack of information on 

usage was also mentioned, though at a lower rate (6%). 

In line with the above responses it can be seen that using more secure and simpler systems 

would lead to more frequent usage, but a fifth of the respondents also require broad 

information notices, as well as more stringent regulations and control. 

Out of the costs related to cash the best known is the cost of withdrawal, and theft, but 

holding cash and lost interest were also mentioned in the responses. 

The public gained knowledge about electronic payment methods from what they 

experienced in the family, and from what they saw as common habit among their friends 

(48%), 20% gained knowledge online, while 19% turned to finance professionals for 

assistance, and 10% or fewer of the respondents selected social media or conventional media 

(television, radio, printed press) as the source of the information. Although family and friends 

remain to be the forum for gaining new knowledge (39%), looking up things online (34%) or 

seeking information in social media (20%) was also considerably popular. Financial literacy 

is mostly improved with the help of family members (38%), while 29% use electronically 

available professional materials, videos and 25% rely on friends for learning. 
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The role of the family is also apparent in educating for financial literacy, as respondents 

believe it best to start teaching financial literacy as early as in the kindergarten or in primary 

school when the primary role model of the child is the parents or siblings. 

Using school grades as an analogy, respondents claimed an average grade of above 3 when 

evaluating their own financial literacy. 

The need for improving financial knowledge primarily appears in the topics of investments 

(27%), saving up/savings (23%) and new digital financial services (20%). Here 

respondents also rely primarily on family (38%) and friends (25%) to acquire knowledge, 

although they also consider learning from electronically available professional materials and 

videos. 

Preference of electronic payment in the current situation 

 

73% of respondents use the services provided by their bank for electronic payment, but 

nearly 40% use the services of their telecommunications service provider, and almost a 

third use the services provided by their own public utility provider. 

Of the internet banking services provided by banks, the most common are transfers and 

balance checking, which are used by more than half of the respondents. The use of mobile 

banking functions is also the most common in these areas, although only a third of respondents 

use them. Users log into internet banking and mobile banking sites approximately 6-8 times 

on average a month. 

A fifth of the respondents have a mobile payment application on their phones; this is the most 

common among respondents aged 18-29 living in a district of the capital. 

Respondents believe it important to improve the quality of electronic payment services in every 

area listed in the questionnaire. The list was modified because of the pandemic, and according 

to respondents, the three areas currently in most need of improving are healthcare, 

education and dealing with official matters. 
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When surveying electronic payment services the improvement of which users were the most 

satisfied, they rated online shopping, banking and telecommunications services the highest. 

Public transport, education and healthcare were rated the lowest. 

In the case of service providers’ electronic payment services, digital customer experience 

achieved an average grade of above 3, if we use school grades as an analogy. 

To sum up the above, we can conclude that the majority of households own a bank card, 

a smart phone and a laptop, and households have an Internet subscription. 

Three-quarters of those owning a mobile phone access the Internet on their device - 

however, the majority do not use it for shopping or for banking services. 

After cash, the best known payment methods are bank card payment at terminals - 

contactless or swipe transactions, while the least known electronic payment solutions 

in 2020 remain to be prepaid cards and virtual wallets, although at least one in every 

four respondents living in the cities find such technologies familiar. 

Cash is the most popular form of payment among respondents who are aware of that 

payment method. 

Of cash payments, only the transactions between private individuals are ranked at the 

top, in the other areas surveyed the most common are banking and electronic solutions. 

Cash and card payments are generally perceived as inexpensive. The most preferred 

method of payment is contactless payments with bank cards, while respondents least 

preferred paying in cash.  

According to users, contactless payment is fast, secure, convenient, modern, simple, 

traceable, low cost, just like mobile payment. 

The source of financial literacy is predominantly family and friends. Nearly two-thirds 

of respondents intend to expand their knowledge, with the family being its primary 

source. 

Three-quarters of respondents use the electronic payment services of their own bank, 

but four out of ten respondents use telecommunications providers, and every third 

respondent use the electronic system of public utility providers (too). Internet banking 

and mobile banking are predominantly used for checking the balance and arranging 

wire transfers. 

The emergence of the pandemic facilitated the proliferation of electronic payment. 

Further proliferation may be facilitated with safer, simpler systems if adequate 

information is provided. 

Budapest, 17.11.2020 

All visual representations, texts, downloadable documents, information and other contents 

displayed on the web pages of the Electronic Payment Service Providers’ Association (EFISZ), 

including the layout and format thereof, are protected by copyright. They can only be 

referenced or quoted if the source is accurately indicated. The whole or identifiable parts of the 

contents of the web pages may only be used in any form - exceeding the scope of personal 

use - with the explicit, prior written consent of the EFISZ provided specifically for that purpose. 

 

 


